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Mark H. McCormack : What they don't teach you at Harvard Business School before purchasing it in order to
gage whether or not it would be worth my time, and all praised What they don't teach you at Harvard Business School:

0 of 0 people found the following review helpful. full of useful anecdotes and just overallBy CustomerRead this a
decade ago, lost my hard cover book, and bought it on Kindle again this week. Despited some dated references
(typewriters and such), it's still incredibly insightful, full of useful anecdotes and just overall, excellently written ... it's
recommended reading for every manager or business owner. A classic.1 of 1 people found the following review
helpful. Five StarsBy Brendan L.Great book on wisdom in doing business with others. A must for anyone that owns
their own business.0 of 0 people found the following review helpful. Brilliant, full of wisdom and practical help
points - ...By CustomerBrilliant, full of wisdom and practical help points - do not read it if you plan to go to Harvard
Business School

"Business demands innovation. There is a constant need to feel around the fringes, to test the edges, but business
schools, out of necessity, are condemned to teach the past.'-- Mark H. McCormack, from "What They Don't Teach

Y ou at Harvard Business School" published by Bantam Books.Mark McCormack is the founder of International
Management Group, a multimillion-dollar, worldwide corporation that is a consultant to fifty Fortune 500 companies,
amajor producer of television programming and credited as the single most important influence in turning sportsinto
big business.Listen to McCormack as he tells you how to -- read people -- create the right first impression -- take the
leading edge -run and attend meetings -- the secrets of successful selling and moving up within the
organization.McCormack shares his experience, technique and wisdom, his street smart insights and skills, in a
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practical, how-to manner. Business will never be the same!

Mark McCormack's Book Is A Revelation."-- Robert A. Anderson, Chairman Rockwell International From the Inside
Flap"Business demands innovation. There is a constant need to feel around the fringes, to test the edges, but business
schools, out of necessity, are condemned to teach the past.'-- Mark H. McCormack, from "What They Don't Teach

Y ou at Harvard Business School" published by Bantam Books.Mark McCormack is the founder of International
Management Group, a multimillion-dollar, worldwide corporation that is a consultant to fifty Fortune 500 companies,
amajor producer of television programming and credited as the single most important influence in turning sports into
big business.Listen to McCormack as he tells you how to -- read people -- create the right first impression -- take the
leading edge -run and attend meetings -- the secrets of successful selling and moving up within the

organization.M cCormack shares his experience, technique and wisdom, his street smart insights and skills, in a
practical, how-to manner. Business will never be the same! From the Back CoverMark McCormack's Book Is A
Revelation."-- Robert A. Anderson, Chairman Rockwell International



